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Appendices
Candidate A

The effectiveness of Lush’s corporate social responsibility
policy

Appendices
Appendix 1

e.com/Pages/ResponsePage.as x?id=0yzTzM4W]OKVQTctawUZ

KXDg2mgGSRRApYASBOShITdUMDBDREFYWUUIRzM3RIIINChZMNESKTiAZTidu
Appendix 3

https://www.lush. uk/en
Appendix 4 :
https://www.forbes.com/sites/walterloeb /2017/04/07/lush-beauty-taking-the-

industry-by-storm-thanks-to-young-love/?sh=7dfbbc6011c5

Appendix 5

https://www.thebodyshop.com/en-gh/tips-and-advice/mothers-day-
ideas/e/e00158?ds kid=437000445810433728uitm_placement=TBS%20Brand%20
-2 0Exact&gclid=EAlalQobChMiztjl- .
PrnESgI‘u"g_dPtChSZﬁg§F_lEAM"A5AAEgL3C P BwE&gclsrc=aw.ds
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Candidate B

The effectiveness of Marks & Spencer’s extended marketing
mix

Appendices

1. https://www.marksandspencer.com/
‘2. https://forms,office.com/Pages/DesignPage.aspx?lang=en-

GB&origin=0fficeDotCom &routé=5taﬂ#Analﬁis=true&Fnrm]dﬂr_‘gz‘rzMJlWIﬂI{VQT;
tawlUZKcszCn 7w6SSMINORxVGLKeNUQIFONEMISDIKIM UJLSYe3TDNYVUESENIZDSv4

u

3. hitps://www3.ne t.co.uk
4. Store Observation Sunday 20th; 1300 hours, Marks & Spencer Store, Ayr
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Candidate C

Evaluating the corporate social responsibility of Lush
Cosmetics
Appendices

Appendix 1

» https://weare.lush.com/lush-life/our-

gthics/? gl= as hy%2a ga%2a0TkyODAZNDg1LEZNDM3NMDUSNIM.%2
a_ga E68EIVIRYFI%2aMTYONTewNiclOSAXNCAWLIEANDUIMDYINJQUIMA..

s https://weare.lush.com/lush-life/our-impact-reports/

» https://weare.lush.com/lush-life/our-giving/

Appendix 2
1. What age group are you?
. 1219
20-25
- 30-39
- 40-59
- B0+
2. What gender do you associate with?
= Woman

- Man

¥

Non-binary

Prefer not to say
3. Have you ever shopped at Lush before?
4. Would you rather shop at Lush or The Body Shop?

5. Arevyou aware of any of the ethical practises carried out by Lush?

Fighting Animal Testing

- Rewild Life

- Hold Water Sacred

- Climate Emergency

- Go Circular

- Freedom of Movement

- Modern Slavery Movement

- Donate to Charity
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- Ethical Buying
MNone of the above
6. How ethical do you believe Lush to be?
7. Do you think Lush is ethical? If so, why?
8. Is there anything you believe Lush could do differently or could begin doing to
improve ethicality? .
9. Ifyouwere made aware of the ethical practices carried out by Lush, would this make

you more likely to shop-there?

Appendix 3
https://www.facebook.corn/LushGlasgowCity/
Appendix 4
/[wwwi.theguardian.com/australia-news/2020/aug/21 Ethical-msmetics:mm any-
lush-accused-of-poor-working-conditions-for-australian-staff '
Appendix 5

https://www.thebodyshop.com/en-gb/face/view-all-
face/c/c00234?ds kid=437000445810433728&utm_placement=TBS%20Brand%20-%20Exa

ct&gclid=EAlalQobChivI48 VpuCG9glVxevtCh2ONAXTEAAYASAAEZKUUVD BwE&ec|src=aw

ds
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